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*As of May 2010.

Public Relations Statement

Why Public Relations 
Is Important to the NA Member

The Narcotics Anonymous message is “that an addict, any addict, can stop using 
drugs, lose the desire to use and find a new way to live.” Our relations with the 

public enable us to share this message broadly so that those who might benefit from 
our program of recovery can find us. We perform public relations service to increase 
the awareness and credibility of the NA program. We share our message openly with 
the public at large, with prospective members, and with professionals. Maintaining 

an open, attractive attitude in these efforts helps us to create and improve 
relationships with those outside the fellowship. Establishing and maintaining a 
commitment to these relationships, can help us to further our primary purpose.

The spiritual principles of our steps, traditions, and concepts guide us in  
pursuing our public relations aims and our efforts to enhance NA’s public image  

and reputation. These principles apply to our community and service efforts  
as well as to the personal behavior and attitude of individual NA members.

Informing Professionals and the Public
Narcotics Anonymous is a global, community-based organization with a multi-lingual  

and multicultural membership. NA was founded in 1953, and our membership 
growth was minimal during our initial twenty years as an organization. Since the 
publication of our Basic Text in 1983, the number of members and meetings has 

increased dramatically. Today*, NA members hold more than 58,000 meetings weekly 
in 131 countries. We offer recovery from the effects of addiction through working 
a twelve-step program, including regular attendance at group meetings. The group 
atmosphere provides help from peers and offers an ongoing support network for 

addicts who wish to pursue and maintain a drug-free lifestyle.  

Our name, Narcotics Anonymous, is not meant to imply a focus on any particular drug; 
NA’s approach makes no distinction between drugs including alcohol. Membership 
is free, and we have no affiliation with any organizations outside of NA including 

governments, religions, law enforcement groups, or medical and psychiatric associations. 
Through all of our service efforts and our cooperation with others seeking to help 

addicts, we strive to reach a day when every addict in the world has an opportunity to 
experience our message of recovery in his or her own language and culture.
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Public Relations
For the second fiscal year in a row, NAWS public relations 

efforts have been dramatically reduced, as indicated in the travel 
table from the previous section of this report. Meanwhile, the 
United Nations 2010 Drug Report indicated that the US and 
Canada have seen an increase of problem drug users who abuse 
synthetic opioids/prescription medicine, while Europe continues 
to see heroin as the drug of choice. The need for Narcotics Anony-
mous to be seen as a stable, accessible, and reliable recovery option 
worldwide remains.

Other information from our environmental scan also dem-
onstrates this need for NA to remain visible and interact with 
treatment and healthcare professionals. Funding for treatment is 
often linked to drug replacement therapy, particularly in countries 
that have government-sponsored healthcare. NA World Services 
was able to attend two healthcare conferences in this fiscal year—
the International Society of Addiction Medicine (ISAM) and the 
American Society of Addiction Medicine (ASAM). Our attendance 
at the ASAM conference, which we last attended four years ago, 
validated our need to maintain a presence. Pharmaceutical compa-
nies constituted 90 percent of the exhibitors, and many physicians 
stopped by the Narcotics Anonymous booth to express their grati-
tude for our presence at the conference—contacts and information 

for abstinence-based recovery options had been 
lacking. At both of these conferences we were 
able to offer physicians the updated In Times of 
Illness, which was widely distributed and well 
received. Physicians from Israel said it was “rev-
olutionary” that this booklet addresses mental 
health and chronic pain/illness. This reaffirms 
our need to remain consistent with informing 
medical professionals as well as government 
agencies that Narcotics Anonymous is a viable 
abstinence-based community resource for recov-
ering addicts.

Public relations service work is not confined 
solely to government, healthcare, and treatment. 
PR is also a valuable service with drug courts, 
both because of the number of potential mem-

Trend
(from the NAWS Environmental Scan)

There is a growing perception that 
addiction is treatable through 

medication—and that NA is not a 
resource for those on medication.

    

Drug courts continue to proliferate 
and they are a major initiative that is 
in line with our philosophy—that any 
addict can recover and should be given 

the opportunity to do so.
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California Institutions on 
WCNA 34 Unity Day Call:

 1. Avenal State
 2. California Institution for Women, 

Corona
 3. Deuel Vocational, Tracy
 4. North Kern State, Delano
 5. CSP Solano
 6. Calipatria State
 7. California Men’s Colony, San Luis 

Obispo
 8. Folsom State
 9. Pelican Bay State
 10. CSP San Quentin
 11. California Correctional Center, 

Susanville
 12. California Medical Facility, Vacaville
 13. High Desert State
 14. Pleasant Valley State
 15. Salinas Valley State
 16. California Correctional Institution, 

Tehachapi
 17. CSP Corcoran
 18. Ironwood State
 19. RJ Donovan Correctional
 20. Valley State Women’s
 21. Central Cal Women’s
 22. CRC Norco
 23. Kern Valley State
 24. CSP Sacramento
 25. Wasco State
 26. Centinela State
 27. CTF Soledad
 28. California State, LA County
 29. California Substance Abuse  

Treatment Facility, Corcoran
 30. California Institution for Men, Chino
 31. Chuckawalla Valley State
 32. Mule Creek State, Ione
 33. Sierra Conservation Center

bers they refer to meetings and because they con-
tinue to proliferate and create new initiatives, 
such as veterans and reentry courts. As of 2010, 
in the US there were approximately 2,316 active 
drug court programs, 31 US reentry drug courts, 
and 62 veterans drug courts. Additionally, the 
National Drug Court Institute figures indicate 
that 15 other countries use some form of drug 
court model. Research has demonstrated the effi-
cacy of the drug court model and its cost-effective-
ness in lieu of incarceration. NAWS continues to 
attend their annual drug court conference to build 
cooperative relationships with these professionals 
and to learn of troublesome areas with potential 
member referrals. We also hosted a professional 
panel at WCNA 34 with drug court judges in an 
effort to improve cooperation between our mem-
bers and that referral stream for members.

We also need effective public relations efforts 
with professionals in criminal justice, which 
encompasses the incarcerated addict and those on 
parole or probation. This year we saw an increase 
in literature purchases from institutions, and we 
had the opportunity to attend the Twelve-Step 
Advisory Committee in California, which had 
previously been held in abeyance. Through mem-
ber efforts from the Advisory Committee and 
an established cooperative relationship with the 
Director for Rehabilitative Services for the State 
of California prison system, WCNA members par-
ticipated in a history-making Unity Day call. All 
33 correctional institutions in California were on 
the call (see table), meaning that more than 8,000 
incarcerated addicts were able to hear the message 
of recovery shared at WCNA 34. Finally, NAWS 
also offered a criminal justice panel at WCNA 34 
with criminal justice directors from California 
and Texas, the states that house the most inmates 
in the US, in an effort to help members in atten-
dance build better cooperative relationships.
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To support trusted servants in our fel-
lowship who provide services to incarcerated 
addicts, we have resources such as H&I Basics 
and the Public Relations Handbook, chapter six, 
“Criminal Justice.” For incarcerated addicts 
we produce Reaching Out, a publication that 
has been evolving based on suggestions from a 
workgroup and supported by the board. Our 
environmental scan reported that online sub-
scriptions went from 1,354 to 5,221 and paper 
copies by mail went from 9,515 to 11,482. This 
booklet is a resource that can be used in pub-
lic relations work; professionals are able to read 
that members who heard the NA message of 
recovery “on the inside” are staying clean and 
becoming productive members on the outside.

Member Survey–
Cooperative Venture

NA World Services was approached at the 
International Society of Addiction Medicine in 
October 2010 by a researcher/physician who expressed an interest in conducting a survey of NA 
members. His survey tool mirrored the NAWS Membership Survey in some ways, but he wanted 
members at the group level to participate as there was a greater range of cleantime—one day to 
decades. This opportunity for a cooperative venture was supported by the World Board. Surveys 
were made available to members in groups in Los Angeles and the San Fernando Valley of Califor-
nia, in Philadelphia, Pennsylvania, and in various groups within the Florida Region, for anonymous 
completion on a completely voluntary basis. The results of this survey are currently being tabulated 
and analyzed, and we expect to receive a report from the researcher in 2012. This researcher’s aim is 
to present his findings at professional peer conferences to inform physicians about NA; our hope is 
to learn more about ourselves—areas where we may be doing well and areas where improvement may 
be needed.

At least two trends from the environmental scan seem to clearly illustrate that NA needs to con-
tinue with public relations. One of those trends is the growing attitude that addiction is treatable 
through medication. Another is the fact that the demographic of the addict is changing (older, more 
established professionals as well as younger addicts). In light of these trends, it’s important that we 
continue to cooperate with professionals to help change attitudes about NA and to remain visible 
and present at international, national, and geographic conferences for those professionals who work 
with addicts and refer them to NA.




