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Public Relations Statement

Why Public Relations 
Is Important to the NA Member

The Narcotics Anonymous message is “that an addict, any addict, can stop using 
drugs, lose the desire to use, and find a new way to live.” Our relations with the 

public enable us to share this message broadly so that those who might benefit from 
our program of recovery can find us. We perform public relations service to increase 
the awareness and credibility of the NA program. We share our message openly with 
the public at large, with prospective members, and with professionals. Maintaining 

an open, attractive attitude in these efforts helps us to create and improve 
relationships with those outside the fellowship. Establishing and maintaining a 
commitment to these relationships can help us to further our primary purpose.

The spiritual principles of our steps, traditions, and concepts guide us in  
pursuing our public relations aims and our efforts to enhance NA’s public image  

and reputation. These principles apply to our community and service efforts  
as well as to the personal behavior and attitude of individual NA members.

Informing Professionals and the Public
Narcotics Anonymous is a global, community-based organization with a multilingual  

and multicultural membership. NA was founded in 1953, and our membership 
growth was minimal during our initial 20 years as an organization. Since the 

publication of our Basic Text in 1983, the number of members and meetings has 
increased dramatically. Today*, NA members hold more than 63,000 meetings weekly 

in 132 countries. We offer recovery from the effects of addiction through working 
a twelve-step program, including regular attendance at group meetings. The group 
atmosphere provides help from peers and offers an ongoing support network for 

addicts who wish to pursue and maintain a drug-free lifestyle. 

Our name, Narcotics Anonymous, is not meant to imply a focus on any particular drug;  
NA’s approach makes no distinction between drugs, including alcohol. Membership 

is free, and we have no affiliation with any organizations outside of NA including 
governments, religions, law enforcement groups, or medical and psychiatric associations. 

Through all of our service efforts and our cooperation with others seeking to help 
addicts, we strive to reach a day when every addict in the world has an opportunity to 

experience our message of recovery in his or her own language and culture.
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Public Relations
Effective public relations is a vital aspect of our efforts to realize 

the part of our Fellowship’s vision that “NA is seen as a viable pro-
gram of recovery.” When NA is perceived as an accessible, stable, 
and effective recovery option, there are more opportunities for 
addicts seeking recovery to find NA and hear our message.

The work of the NAWS Public Relations Team encompasses all 
facets of the public relations function. Day-to-day activities entail 
responding to emails and telephone requests about hospitals and 
institution issues, drug court questions and concerns, and PR com-
mittee requests and inquiries. The team facilitates quarterly web 
meetings with worldwide H&I, PR, and inmate step-writing com-
mittees. The Reaching Out Workgroup also meets via web meeting 
each quarter to assist in creating this newsletter for addicts who are 
incarcerated or of H&I service.

At NA Fellowship events and learning days such as Western  
States Learning Days, Florida Service Symposium, Multi-Zonal Ser-
vice Symposium, zonal forums, conventions, etc., the PR team may 
participate on behalf of NAWS in workshops focused on H&I- and 
PR-related topics, community PR presentations, and PR roundtables. 

The PR Team also coordinates media relations, serving as a 
resource for journalists who contact NAWS and for television and 
movie studios that have NA scenes in episodic or feature movie 
productions. Additionally, we work with various media outlets in 
conjunction with the World Convention of NA to provide infor-
mation about the convention and NA. 

The World Convention itself includes a PR strat-
egy that includes NAWS-hosted panels that bring 
together professionals and NA members. The PR 
Team coordinates sign-up for institutions to partici-
pate on the NA World Unity Day call that takes place 
as part of the closing meeting on the Sunday of the 
convention. WCNA is also the event at which NAWS 
distributes the Membership Survey. The form is dis-
tributed at the Friday evening main meeting, and is 
also made available online. Once the surveys are com-
pleted, the PR Team works with a contracted statisti-
cian who tabulates survey results to create an updated 
Membership Survey. 
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The PR Team contributes to the World 
Board’s strategic planning process by review-
ing external trends in medicine, addiction 
treatment, and criminal justice, including 
drug courts and government attitudes toward 
addiction and recovery. This information is for-
warded to the Board for inclusion in their plan-
ning process. In essence, these external trends 
help shape NAWS’ PR approaches and actions 
in each conference cycle. Based on the strate-
gic plan, there may be approaches that require 
creating and/or updating literature, including 
pieces that may be used in PR service. In Times 
of Illness was one such WSC-approved project 
plan in which the PR Team worked with the 
Board workgroup to revise this booklet for Fel-
lowship approval. 

National and international professional con-
ferences offer NAWS opportunities to share 
information and NA literature samples with 
professionals who help addicts seeking recov-
ery. Participating in professional events also 
helps us create mutually beneficial relation-
ships with attendees and add to our network 
of “friends of NA,” nonaddict professionals 
who see the benefit of NA for their clients and 
patients. Additionally, the PR Team helps to 
orchestrate professional roundtable discussions 
to help professionals gain a better understand-
ing of NA and to inform NAWS about their 
perceptions of NA. Some of these PR efforts of 
the past year are outlined below. 

 • American Society of Addiction Medicine’s 
yearly conference is attended by many 
addiction physicians and professionals. 
With a trend in the US toward medication 
to treat addiction, a group of these 
physicians formed a subset, “Like-Minded 
Docs,” whose aim is to educate their peers 
about the benefits of twelve-step recovery. 

 • The National Association of Drug Court 
Professionals’ yearly conference is attended 
by NAWS to inform and educate judges 
and drug court professionals about NA.

 • The International Association of 
Addiction Medicine held its 2014 
conference in Japan, which helped 
introduce NA to Vietnamese physicians 
and to addiction social workers from 
China and Hong Kong. It also allowed 
NAWS to strengthen its relationship with 
the World Health Organization.

 • The World Federation of Therapeutic 
Communities held a conference in 
Bali, Indonesia, and NAWS had several 
meetings with the general who oversees the 
country. His aim was to implement NA 
recovery meetings in 108 government-run 
aftercare programs. The Indonesian NA 
community is now growing and attracting 
new members.

 • The Afri-can Zone is a newly emerging zonal 
forum on the African continent. Uganda 
and Nigeria are two countries that are trying 
to grow their NA communities through PR 
efforts, and NAWS has provided support 
and assistance to their efforts. 

Public relations activity is focused on devel-
oping and maintaining mutually beneficial rela-
tionships. Through these actions, goals can be 
realized. Sometimes it takes a while, so regular 
follow-up and continual action are essential 
parts of our PR efforts. In the upcoming year, 
NAWS is looking forward to:

 • Meeting with government officials in 
Hanoi, Vietnam, in November 2015;

 • Providing an informational session about 
the program of NA and recovery at the 
Addiction Social Worker Conference in 
China; 
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 • Implementing the Unity Day call at 
WCNA 36 in Rio de Janeiro, Brazil and 
supporting the WCNA professional panel, 
whose guests include Brazilian federal 
physicians; 

 • Working with zonal trusted servants in 
Brazil to create a PR strategy for the zone;

 • Attending the International Federation 
of Non-Governmental Organizations in 
Malaysia;

 • Continuing dialogue with the United 
States Office of National Drug Control 
Policy; and 

 • Interfacing with the European Delegates 
Meeting Workgroup focused on PR/PI 
efforts to present information about NA at 
the European Union.

BASICS

Hospitals & Institutions Basics



Every NA member, 

inspired by the gift of 

recovery, experiences 

spiritual growth and 

fulfillment through service.




